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DIGITAL MARKETING SERVICES
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OUR OFFERING

DIGITAL MARKETING SERVICES

STRATEGIZE YOUR DIGITAL FOOTPRINT

* REACH, CONNECT & ENGAGE YOUR AUDIENCE

HC ANDERSEN
CAPITAL

RAISE BRAND AWARENESS

e CONTROL & UNDERSTAND THE NARRATIVE

« SOCIALMONITORING & LISTENING AS THE KPI

CONTENT CREATION

HCANDERSENCAPITAL.DK @



ALMOST 80 PER CENT OF INSTITUTIONAL INVESTORS USE SOCIAL MEDIA
AS PART OF THEIR REGULAR WORKFLOW....

50 PER CENT OF THESE INVESTORS SAY INFORMATION OBTAINED

THROUGH SOCIAL MEDIA HAS DIRECTLY INFLUENCED AN INVESTMENT
RECOMMENDATION OR DECISION.

SURVEY BY CR]SI :
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CONTENT CREATION & SOCIAL MEDIA

CONTENT CREATION SOCIAL MEDIA MANAGEMENT
STRATEGIC CONTENT PLANNING CONTENT CALENDER- UNDERSTAND YOUR AUDIENCE
VIDEO & PHOTO PRODUCTION ENGAGEMENT STRATEGIES
COMPREHENSIVECONTENT REVIEW MONITORING AND ANALYTICS
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WEBSITE

DEVELOPINGTHE SITE MAINTANANCEOF THE SITE
ESTABLISHING COMPANY WIDE CVI WEBSITE MAINTANANCE AND TECHNICALSUPPORT
WEBSITE DESIGN AND DEVELOPMENT DATAANALYTICS AND CONTINUQUS DEVELOPMENT
REFINEAND ARTICULATE YOUR EQUITY STORY PROACTIVE CONTENT MANAGEMENT
COMPREHENSIVE CONTENT REVIEW TRACK INVESTOR SENTIMENT
DUAL-LANGUAGE CONTENT INTEGRATION REGULAR CONTENT AUDITS

HCANDERSENCAPITAL.DK @



NEWSLETTER

8 IR & ESG ADVISORY
WE GET YOU FROM ATOZ O HC ANDERSEN CAPTAL
NEWSLETTER CREATION & TEMPLATES iIeGtmIioHe v Ky tes SRl SpTaER®Y
NEWSLETTER SYSTEMS e
CALL TO ACTION - DEVELOP A READER-BASE s disary
NEWSLETTER MAINTANANCE & FURTHER DEVELOPMENT e T

med at forsta lovgivnir , ud jde I mt hands-on

support til impl

TRACKREADERINTEREST & ACTIVITY
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TESTIMONIALS =

“HC ANDERSEN CAPITAL HAR HJULPET GOMSPACE IFM. VORES
KAPITALUDVIDELSE. VI HAVDE STOR UDBYTTE AF DERES DIGITAL
INVESTOR-, & IR SERVICES. HERUDOVER BRUGTE VI TEAMET TIL AT FA
OPMARKSOMHED VIA SOCIALE MEDIER, HVOR DE LAVEDE VIDEOER,
ANIMINATIONER, SAMT AD CAMPAIGNS FOR 0S MED STOR SUCCES.
HERUDOVER SUPER GOD SERVICE FRA CHRISTIAN BAVNH@J, HEAD OF
DIGITAL MARKETING SERVICES, SOM VAR ONLINE 24/7 | HELE PROCESSEN.”

Troels Dalsgaard, Chief Financial Officer
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BOOK A MEETING TODAY

TUE @ STERGAARD MIE HALSE OLIVIER A. DE GOEIJ JESPER THOMSEN
CHIEF EXECUTIVE OFFICER HEAD OF DIGITAL & EVENTS DIGITAL MARKETING MANAGER HEAD OF SALES
+45 31 34 39 64 +45 28 74 66 40 +45 2729 4 6] +45 29 68 3166
TUE@HCANDERSENCAPITAL.DK MIE@HCANDERSENCAPITAL.DK OLIVIER@HCANDERSENCAPITAL.DK JESPER@HCANDERSENCAPITAL DK

HC ANDERSEN CAPITAL, BREDGADE 23B, 2.SAL, 1260 KBBENHAVN K


https://www.linkedin.com/in/christianbavnhoej/
https://www.linkedin.com/in/jesper-thomsen-0636016b/
https://www.linkedin.com/in/mie-juel-halse-366a98127/
https://www.linkedin.com/in/tue-oestergaard/?originalSubdomain=dk
https://www.linkedin.com/in/mie-juel-halse-366a98127/
https://www.linkedin.com/in/tue-oestergaard/?originalSubdomain=dk
https://www.linkedin.com/in/jesper-thomsen-0636016b/

APPENDIX: OUR OFFERING =

SOCIAL MEDIA MANAGEMENT CONTENT CREATION CORPORATE VISUAL IDENTITY NEWSLETTER
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DATA REPORT
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